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REMiNdiNG BusiNESSES, GOVERNMENTS, ANd INdividuAls of T1uiR RESPONSibiliTy TO CltildREN

______.3100 Lorna Road, ~uile 311. 5irmineJtaffi, AL 3'5216 ('20'5) 82'2-0080 _

July 7, 1996
Jut II 4 48 PH '96

Mr. Reed Hundt. Chairman
Federal Communications Commission
1919 MStreet, NW
Washi ngton, DC 20554 EX PARTE OR LATE FILED
Dear Mr. Hundt:

I had the great pleasure of meeting you briefly at the NAB convention. I want to
congratulate you on your efforts to make TV stations more responsible to children.

Obligation has two projects that concern television. I think about the projects in
terms of the prepositions "to" and "for". First, we have been successful in
convincing local Alabama advertisers to move their ads from Trash TV talk shows.
These daytime aduh-uriented pr'ograms are socking it to children, and stations know
it. Second, we are bringing to the public's attention the fact that Birmingham TV
stations are making a mockery of the CTA's educational and instructional
requirements. They are doing very, very little for children.

Birmingham stations list cartoons and teenage sitcoms as programs meeting their
requirements. I have seen the programs they put on their quarterly reports. A few
rare exceptions have educational or instructional merit.

Please don't allow Saved By The Bell, California Dreams. Bananas In Pajamas, Dumb and
Dumber, Free Willy, and America's Funniest Home Videos be considered as educational
programming. Tf they are going to take the FCC seriously about the three hours, then
make a joke of the content, then we are no further along then before.

A station in Birmingham has put on In The News for kids at 5:00 AM Saturday mornings.
Another puts on Bill Nye at 6:00 AM. They think that is OK by the community and the
FCC. Please don't let them treat our children and grandchild that way.

If an adult misspent a trust fund set up for a child. that would be terrible. What
TV stations are not doing for children is similar in nature.

I have enclosed a op-ed piece I wrote for the Birmingham News this February. I
received nothing but favorably response. Grandparents to teenagers are fed up with
what our local stations dump into our homes. They will be equally as outraged when
they understand the station's disregard for providing truly educational programming
for kids.

Aman never stands as tall as when he stoops to help a child. You're standing pretty
damn tall. (Excuse the language - too much TV.)

Much Obliged,
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ILLUSTRAllON SPEQAl. TO THE NtWS/T1M _TON

mission chairman, started the meet·
Ing. He would like stations to air three
hours of children's educational pro

,_c.·""",,,,,_~~~_~ ..~=,~ grammlng a week. He believes broad
cast TV stations have not done enough
for chlldren. He urged them to use'
their creativity to help the nation's
youth.

That did it.
One of the first panelists to speak

WIS Madelyn Bonnot. an adviser to the
Fox Children's Network and a general
manager for a New Orleans TV sta
tion. She sputtered. "We don·t need
him (Hundt) telling us what to do," She
added. "I don't think my role as a
broadcaster is to educate children."
She said, "They're getting that damn
stuff In school."

Judy Price complained that child·
ren's programs are a real drain on her
network. Her fatalistic attitude during
the discussion was all the more dis·
turblng knOWing she was vice presi·
dent of children's programming at
CBS.

Seven TV experts talked for more
than an hour. Except for one, this
panel talked about how little they
could do for children, and still get
away with it, (This iack of concern for
children was echoed in other panel dis
cussions on TV regulations and the In
ternet.)

One panelist reminded the audience
that in 1990 station licenses were be
Ing renewed with Just a half hour of
educational programming a week.
Then later, an entire hour. Now, . ,
three? With a straight face, this man
expressed his concern at where this
was going to stop, W.C. Fields, with his
Innate love of children, would have
made a good TV executive.

The seminar was a sham, I was as
tonished and saddened.

There was no "Quest for Standards"
in that room. My kids know that quest
means to search for something. These
people were running away from some·
thing. Responsibility,

1had been laboring under a mlscon·
ceptlon about the TV industry, Now, I
know better.

Children are not their pUblic.
Children are their problem.

utlves convention In Las Vegas. This Is
where television programs are bought
for the coming year.

It was at a seminar entitled, "Child
ren's ProgrammlllB - the Quest for
St.andards" that I began to see how the
TV Industry viewed children.

A videotaped message from Reed
Hundt, Federal Communications Com-

people who care about their commu
nity. Their public service Is legendary.
Then why are these stations doing this
to our children?

Apartial answer to these questions
came for me, three weeks ago, In a
darkened ballroom 1,800 miles away.

1was attending the National Associ
ation of Television Program Exec-

Talk shows beg the
bigger issue: What duty
does a local TV station
owe to children?

Jlfn Metrock is president olOOlil1Otion
Inc, a Birmin"ham~sed child adllocoCl/
organization, He wrOle thisforThe News.

By Jim Mttrock

L ast summer, I started an effort to
convince local advertisers to re
move their financial support from
sleazy daytime talk shows. This

came after it was apparent Birming
ham's broadcast stations would not move
these programs to late night.

Trash TV talk shows are a program
ming genre that considers "My son Is
promiscuous and I'm proud" and "Drag
queen makeovers" as worthy topics for
our children, If you watch one of these
programs, you will be shocked by the lo
cal advertisers that financially under
write this cultural rot.

Talk shows beg a bigger Issue: What'
duty does a local TV station owe to chJld~

ren?

Why does "Family First" Channel 6
put on the family-hostile talk show Ricki
Lake at 3 to 4 p,m. (or kids coming
home from school?

And why does WABM air talk shows
between 3 to 5 p.m. when the greatest
amount of unsupervised chlldren are
home in front of the TV?

I was also baffled last fall when
Channel 42 distributed flyers her
alding their new arter-school lineup. It
read "Hot! Hot! Hot! The afternoon will
SIZZle'" Their two new shows were the,
bathing suit Click, Ballwatch, and an

I adult talk show,

Did I miss an entire chapter some
where? Do our children and grandchil
dren need more "Hot! Hot! Hot'" or is
it exactly the reverse?

But hey, kids, had your fill of human
depravity on the graphic talk shows?
Switch to NBC 13 for an afternoon of
graphic cop reality shows,

Violence is yet another aspect of
TV's failure to serve our children.

Yet, the local stations are run by
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Now, showing trash TV talk shows during

daytime and summer vacatIon almost makes
sense.
. This .year will be an interesting one for

broadcast, TV in Birmingham. Stations will
make major and cosmetic changes. This
time next year, TV in Birniingham will be
much different. But will it be better?

We cannot leave our local TV stations
alone. They will Dot "get it right" without our
help. They need and want public input.
, I had the honor of talking to the board of
directors of the Alabama Broadcasters Asso
ciation last week. Yes, they want to maxi
mize profits, but they also listen to th«; pub-

THE BIRMINGHAM NEWS

REVIEW & COMMENT

lie. The problem is we have been silent. The
public files of Birmingham stations confirm
that. They contain virtually no letters of
complaint about programs that offended
viewers. Shame on us.

One board member said, "Viewers
shouldn't call us, thev should write us." He is
correct. Letters can be sbown to the net
works or the distributor of the offensive pro
gram.. A letter will also go into tbe station's
public file, which the FCC will review at li
cerise renewal time.

The FCC bas said that starting this year,
what a station does for children will be taken
into a~count come license renewal time. Pre
sumably, this review also will cover what
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PAGE 5C

stations do "to" children. as in the case of
dartime trash TV talk shows.

I talk to several groups a week. Each is
outraged at the apparent indifference of lo
cal broadcasters and advertisers to the ef
fect of offensive programs on children. Sta
tions and advertisers will disregard this
anger at their own peril.

No less than the editorial board of Broad
casting and Cable magazine in ,its January
29 issue urged the industry to stop resisting"
, .. all those in its audience who feel televi
sion is underserving the nation's youth, and
thus the nation."

Solutions can begin by raising expecta
tions. Expect local TV stations and ad\'erlis
ers on offensive programs to be responsive to

your letters of complaint. Expect the stations "First, do no barm." First, broadcasters, stop
to feature entertaining and educational child- injuring our children. Take trash TV talk
ren's programming instead of trash TV. shows off daytime TV. That's a start. Stop

Here's one idea: Have a school videotape hiding behind the parental responsibility co
an hour-long educational program to run pout. That issue does not discharge you of
Crom 4 to 5 p.m. (possible topics: kids doing your corporate and civic responsibility to air
science experiments. a coach teaching tack- programs that make the community better:
ling. students teac-hing Spanish, students con- not poorer.
ducting a debate. seniors leaching an SAT Our children and grandchildren do not de-
prep class.) serve the filth that oozes from our TVs.

Kids will be attracted to the grainy, home-. Expect broadcasters and the public to
made. breezy look of a show like this. Kids work together to create a local TV climate
will make it, entertaining. and it will cost that will enrich our children. not harm them.
next to nothing. Isn't that better than a talk Expect your letters to the general man
show filled with Coul la~guage and terrible agers. presidents of local advertisers and the.
value messages for our youth? FCC to make a difference. You truly can

The Hippocratic Oath instructs doctors: change the face of TV in Birmingham.
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FOR IMMEDIATE RELEASE

April 30, 1996

For Further Information:
Jim Metrock , President
(205) 822-0080 Office
(205 822-2030 Home

BIRMINGHAM, AL - Local TV stations have considered shows like Muppet
Babies, The Bugs Bunny and Tweety Bird Show, Teenage Mutant Ninja Turt7es, NBA
Inside Stuff, the cartoon show Dumb and Dumber, and America's Funniest Home Videos
to be examples of programs fulfilling their requirement to meet the "educational
and informational" needs of Alabama children.

"This is scandalous," said Jim Met rock , president of Obligation, Inc., a
Birmingham-based child advocacy organization. The group recently conducted a
review of the Birmingham TV station's public files, dating back to 1990.

The Children's Television Act of 1990 (CTA) established a statutory
obligation to serve the educational needs of children. The Federal Communication
Commission (FCC) is the regulatory body that enforces the CTA and other regulations
concerning broadcasters.

Under the terms of the Act, each television broadcast station is required to
serve the "educational and informational needs of children" in their overall
programming, which is to include "some" programming specifically designed to serve
those needs. The FCC is requi red by the Act to revi ew at renewa1 time the extent
to which television licensees have complied with this programming standard.

The license of all Alabama TV stations come up for renewal April 1997.
Two area of a station's performance will get close FCC scrutiny during

license renewal: EEO (Equal Employment Opportunity) compliance and CTA
requirements.

Metrock said, "We are calling their hand on this charade. Stations should not
submit a list of cartoons and teenage sitcoms as evidence of their meeting the
children's educational requirements of the CTA."

Other examples of "educationa1 and informationa1" programs 1i sted by 1oca1
stations are: the cartoons - Free Willy. Where's Wa tdo , B7inKY Bi77, Dennis the
Menace, Bobby's Wor7d, Bump in the Night, Bananas in Pajamas, and Reboot; and the
teenage sitcoms - Hang Time, and Ca7ifornia Dreams.

"Local TV stations find themselves in an embarrassing situation. Since they
have not been serving the educational needs of our children, they have hardly
anythi ng to show the FCC. So they are forced to used tortured 1ogi c to make
'educational programs' out of programs that were never meant to be informative."

A word-far-word example from WVTM's public file: An episode of
Ca7ifornia Dreams called "The Dateless Game" 2/3/96. "Jake participates in a
'dating game' type contest and wins a date with another gir7 on the same night as
his anniversary with Tiffani. With the he7p of the guys, Jake tries to carry off
both dates, but fai7s. Jake is surprised that Tiffani is not upset about 'the
other woman,' but by his dishonesty, and rea7izes he shou7d have to7d the truth.
[Educationa7 theme: If you are in a re7ationship, you shou7d have enough
confidence in your know7edge of the other person to be forthright and to work out
a7most any prob7em that arises.]"

PROMOTiNG WIiAT HElps CliildREN, CIiANGiNG WliAT HARMS TIiEM



"Every program on TV could be considered educational using this type of crazy
thinking, However, the insult to our children is made even worst when you see what
they do with some good children's prograrrming. Feed Your Mind is a children's
program that has some substance, but it is on at 7:00 AM Sunday morning. That is
not 'prime time' for kids,"

WABM puts on a truly educational program for kids Bi 77 Nye the Science Guy,
but it's on 6:00 AM Saturday mornings. Captain P7anet on NBC13 is aired Saturdays
at 5:30 AM,

"Think it can't get worst? NBC13 airs News For Kids every Saturday at 5:00AM.
Then they want the FCC to gi ve them credi t for ai ri ng that program for kids. No
way,» said Metrock,

Obl igation found some substantive programs that were ai red at decent times
such as WBMG's Beakman's Wor7d (Saturdays Noon) and WTTO's Where On Earth is Carmen
Sandiego (Saturdays 7:00 AM).

Metrock said the stations will be judged by the FCC on what they have done
with children's educational programming for the entire period of their license, not
just what they are doing currently. That is why the survey went back several
years, "They are coming into license renewal time in pretty lousy shape as far as
chil dren' s programmi ng goes, They have every reason to be worri ed, "

"The station's need to understand that the Alabama public demands much more
from them than the FCC requi res of them, We want our stations to be much more
responsible to children than they have been in the past."

Metrock said, "General managers of local stations must get their public file
in order. They can no longer call programs "educatiana 1" that have no educat iona1
element. And more importantly, they need to get absolutely serious about serving
the needs of Alabama children."
****************

Separately. Obligation has requested all Birmingham TV stations to refrain
from broadcasting adult-oriented programming, especially Trash TV talk shows,
during their daytime summer schedule,

Obligation is in the ninth month of a campaign to convince local advertisers
to not sponsor offensi ve daytime tal k shows. So far 29 local compani es have
signifi cant1y reduced thei r ads on these programs or have stopped advert is ing on
them.

Metrock said, "If a local company financially underwrites this cultural rot
for our chi 1dren and grandchil dren duri ng thei r summer vacati ons. they shoul d be
prepared to hear from an outraged community,"

Obligation urges all news media to inspect the pub7ic files of WBRe, WVTM, WTTO, WBMG, and
WABM to verify the information contained in this re7ease,



TRASH TV Ta1k Shows

Who in Birmingham Would Sponsor This Stuff?

The Ricki L~k~ Sh~\lT

Teen Who Have Sex for Status

You're Going to Be Surprised,~"\\T-a.\betg Sb.O-W

~e ~~t Transvestites Parading on Air

Wednesday, August 16, 1995, Show #: 1106-92 RERUN
Statutory Rape What happens when a 19 year old man meets and sleeps with a
girl only to find out after being charged with statutory rape, that she is
years old? You I II find out today when Melanie and Steven, along with theiI
mothers, meet again for the first time since that fateful night. He says E

never told him her age; she claims she did. Hear both sides of this tragic
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One-Night Stand Reunions

Teen Cri mi na1s and the Pa rents Who Encourage Them TilinE JT1ENNY J<ON1E§ §IHICCDW

The Gordon Elliott'Show Children That Want to Kill Their Parents TemDestt
Tuesday I August 15 I 1995, Show it: 01: We May Be Ident ica1 T~vi ns... But I Hate Your Guts
Teenage Bisexuals
What's it like to be a teenager "coming out"? Today, you'll meet bisexual
teenagers who will discuss how their sexual preference has affected their
lives and their families. While some teenagers feel bisexuality has become ;t)
\I in vogue n and acceptable today, other< 1; l-tave been made to feel like oddities _
having to overcome anguishin obstacl, eenan' ~~v has placed on them. (f
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TV"
In his letters to i)usll1esses, ~et.

rock notes that he Will publiCize lhe
names of businesses that refuse to
pUll ads on What ht' describes as
trash TV

"That's about as close to threaten.
ing people as you can get," Cole said,
-When you threaten businesses,
some of -us are going to sa\', 'Go to
hell.' "

Cole saId there \;tll always be ad.
vertisers for programming '"ith high
ratings. so pressuring advertisers
doesn't help children

"1 don't knoll' or dn,\'llllllg he,
dOl11g to help ('htldren,' (ole ,al<1
"Those shows art /lot glJlng Ill, be
taken off the air People are watch
ing them,"

Cole also disputes that other bUSI

nesses don't knoll' what shows thelT
commercials are alrmg with, "When
you run a business. you know where
you're spending your money, other
wise how do they know their mon
ey's being spent \vlsely"

Cole said that when he burs a
30-second spot on Jenny Jones for
$85, he sees a direl'! Increase 111

business that improves his profits,
"I tell them r want 011 Jennv Jones

and Richard Be\' - ilel'aus~ tho~e
are the shows 'peuple watch," hI'

• said, "I watch them, Sornetlmt·s I
think they are Il1 \'ery bad ta~te

They do gel a lillie carried awa)
They're all trvmg If) get that adver-
tising, doll ar " :- '

Good busillessmcil wan, the most
effective ad\ertislllg lor their
monev, Cole sild

"When we had ads on CBS ThiS
Morning, we were lucky if the
phones rang," he said "Whell we had

, ads on Montel Williams, the phone _
rang off the hook When .lennI' Jones
comes flO, till:" phulle negs off :hto
hook When Rlcharcl Bel' lomes un
th\' phones gonna T1ng ulll:it nuok

But Cole said he (I,wsn': beli""
children are being hun bl' TV I"ik
shows that lean toward the surdld
and sensational

"If I honestl)' thought We were
harm109 routh, : would not do It," lie
said

Metreck said he believes that Bir
mingham TV statIOns will ever:tu
ally take shows off the air if adver
tisers shy away lJ1 spite of ralmgs

L.egltillllZing c",'la! sex espe
cially among teenagers seems to be
a major message of '1'\' tJlk shows,
he said, and children watch them
throughout the summer and on hall'
davs when they're out of school It's
gr;idual\~ eroding the rnura! fabm
of the nation, he said

What MetroCk does III BmT:lllg
ham, lormer Edllral"JIl Secretar\'
William Bennett has been dOing 0<1 J
natIOnal level bla,l:ng 1"1 talk
shows and mailing lellers to their
producers and sponsors, Procter &
Gamble and Sears h,,\'e been reduc
ing their ad\'ertlsmg on such pro.
grams and other advertisers hil'e
eKpressed concer-n abuu: 1.1e preoc
cupalloll With del'rallt SeX dnd \'IU

lenee on llie shows
"If we dont w(lrr\, ahll',a l!W \'"_

ture, there', gOing III tie " IV,lIrt'
brought to us - h:, I he prud',Il".'rs or'
Rickr Lake,' :'Ietrock selid

TV _
Front Page, All Editions

From Page lA

rated name of Obligations, which he
runs out of his Lorna Road law of·
fice, He started this summer with a
lelter·writing campaign against
Camelot Music. which had CDs with
offensive lyrics on headphones in its
stores. Camelot responded in July by
changing its policy at stores nation•
wide, Metrock has also lobbied suo
permarkets to provide checkout
aisles without displays of the some·
times steamy tabloid magazines
that he feels could warp the per·
spective of children

Metrock, a member of VestavIa
Hills Umted Methodist Church, said
he doesn't consider himself a reli.
gious fanatic, "I'm against censor
ship: he said,

"We only go after things an agnos·
tic would be offended to have their
children watch. not just a religious
fundamentalist," he said,

The shows violate common de
cency so blatantly that there is no
need to appeal to religious senti.
ment. Metrock said, ,·r don't even
have to go to my religious scruples,"

Metrock identified 96 Birming.
ham·area sponsors of daytime talk
shows on broadcast TV that he con.
Siders offensll'e, He has sent about
120 letters, primarily to the lop 25
or 30 sponsors, asking them to move
theu advertising to non-offensive
programming, Many of the top ad
buyers were law firms that special
Ize In personal injury claims,

Some attorneys were sympathetic
to Metrock: others Ignored him or
sent nasty letters, One lawyer wrote
a leiter comparing him to Hitler and
Stalin,

United Way had pUblic service an.
nouncements airing during talk
shows, which, even though it was re
ceiving free air time, il re41le5ted be
moved, ~Ietrock said,

St, \' incent s Hospital also re
sponded favorably, agreeing to move
Its advertismg, he said,

Bill Lang, a spokesman for SI.
Vincents Hospital. conlirmed that
SI. Vincent's moved its commercial,
in response to Metrock's letter

He said the hospital doesn:t do
many TV ads but has a "Where mir.
acles happen every day" commer.
cial promoting its maternity servo
ices,

'Qur agt'flcy bought a Spot durmg
the Jenm' Jones Show We did make
sure that it was pulled," Lang said,
"We try to promote family values"

In those and other cases, business
executives responded that they did
not realize their commercials ran
during offensive programming,
"They don't knoll' what the content
IS," ~letrock said, "When they buy
ad~'ertlsmg, they ask what the audi
ence IS and how much it costs, I
want them to ask what the content
IS,

Among those not intimidated by
Metrock is Rick Cole, owner of Rick
Coles Birmingham Auto and Truck
?aintmg, which has expanded to
three locations in SIX vears with
growth drawn heavily from adver
llsing

"We're trymg to make a livmg,"
Cole said "We're running ads on the

lOS I popular shows on Birmmgham
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Talking trash
TV talk shows are inviting targets for campaign against
advertisers

C
all him Birmingham's Bill Ben-
nett. .

Much like the former Bush Cab
inet member and author (The

Book of Virtues) has done nationally,
Hoover lawyer Jim Metrock has decided
to take on TV's trashy talk shows. .

The shows themselves provide him
with .p.lenty of ammunition: Jenny Jones
on the subject of one-night stands, Ricki
Lake on 13-year-olds who want to get
pre'gnant.
M~trock is .trying to hit the shows

whe're it hurts - in their wallets. He de
cided to write letters to businesses,that
sponsor commercials during the pro
grams, asking that they move commer
cials to less offensive pr~gramming.

He's already had a few succ·esses.
United Way and 81. Vincent's Hospital
agreed to move th,eir spots that aired dur
ing talk shows.

Critics may call his efforts threatening,
, or even censorship, but a more accurate

term would be moral suasion. Metrock is
trying to convince advertisers they have a
responsibility, indeed a moral obligation,
not to advertise on trashy shows.

While some advertisers agree and
'move their advertising, others complain
that the biggest bang they can get for,
their bucks is' during shows like Richard
Bey, Montel Williams and Jenny Jones.

That's the easy way out.
The reality is that with parental super

vision often missing, children watch these
lurid shows after school, during the sum
mer and holidays. Most adults may be so
phisticated enough to laugh at the shows'
outlandishness, That may not be the case
with impressionable children.

Anyone who has spent any amount of
time watching daytime talk TV knows
Metrock is right when he says, "If we

. don't worry about the future, there's going
to be a future brought to us - by the pro
ducers of Ricki Lake." ,

That's one scary proposition.
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Mr. Reed Hundt, Chairman
Federal Communications Commission
1919 MStreet, NW
Washington, DC 20554
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